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Brand Recognition Questionnaire

1. BEHEER:
Gender

%

Male

Age
20 & LLR

Twenty or under

41~50
Forty-one to Fifty

3. HIEAML:
Occupation

A

Student

Hofth GEVERD

Other (Please specify)

BUFA R

Government staff

«©

Female

21~30
Twenty-one to Thirty

31~40
Thirty-one to Forty

60 LA I

Sixty or above

51~60
Fifty-one to Sixty

A

Businessman

4. BREARERAN T HEURSHI?

How do you know about this product or service?

gk E

Newspapers/Magazines

HAthy
Other

%) 2% i o E]
Internet Recommendation by friends

5. RBML iz RS ?

Have you ever bought this brand’s product or service?

7 7
Yes No
6. WMRELE, K

%R KNG ?

If not, will you consider buying it in the future?
ES Aoz
Ye

S No
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7. BRI i BUIR 55 B RGBRR BT 4

How well do you know about this brand?
E[RCE TS 5 4 3 2 1 e AME
Very Familiar Not familiar at all

8. BNt T i BRR 5 R A2 -

How often did you buy this brand’s product or service?

AR INE 5 4 3 2 1 Bkt
Very Frequently Never

9. &AEKMAREWN LT XA = MmEARS G ?
Have your friend bought this brand’s product or service?

f BH

Yes No

10. JAI BB A S A8 R 12 o 7™ i ERUIR S5 RO T 22 -

How often did your friends buy this brand’s product or service?

EIBEETE 5 4 3 2 1 Bkt
Very Frequently Never

11, BRI M BRS04 B R 2
Do you think this brand has a good recognition?

= AN

Yes No

12. M FRERPHERGSEREERTHE?

What’s the most important for this product or service?

P DI RE i LN 44 T Ik 55 o1 ik
Function Brand Recognition Quality Price
oAt
Other

13. &1 (WA KB REBE B A? ):
Any Suggestions?
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